
THE OPPORTUNITY TO  

INFLUENCE PHARMACY RETAIL 

 

COMBINING PHARMACY’S PROFESSIONAL EXCELLENCE 

WITH BUSINESS ACUMEN 

 
 

MEDIA INFORMATION 2015 
 
 



      Category features  to drive recommendations and sales of OTC products   
 

             Product news and trend analysis to keep pace with consumer demands 

  

         Knowledge and support in all areas of business practice 
 

  How to capitalise on both trade and consumer activity 
 

News, opinions and insight from the key drivers in the industry. 

 

Helping healthcare professionals 

become commercially savvy 

 
While the pharmacy team is clinically trained, they are under 
increasing commercial pressure to run an effective retail store.   
 

P3 magazine, now on the ‘must read’ list of every working pharmacist, 
provides vital support in building a successful pharmacy business. 

 
 

FOR THE PROGRESSIVE PHARMACY TEAM 
 
 



Whether you’re promoting your latest product  

or a professional pharmacy service,  

it is ultimately a commercial proposition.  

 

P3’s highly accessible, business-focused editorial  

therefore provides the perfect retail environment  

to communicate your brand message in pharmacy.  

“ 

” 
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P3 ensures your advertising achieves  

100% penetration into UK retail pharmacies  

• Boots                       2,430 

• Lloydspharmacy           1,591 

• Co-operative Pharmacy  777 

• Rowlands Pharmacy           499 

• Tesco Pharmacy   374 

• Sainsbury's Pharmacy  278 

• Asda Pharmacy   256 

• Superdrug     207 

• Day Lewis Pharmacy  213 

• Cohens Chemist Group  165 

• Morrison Supermarkets 117 

• Regional Multiples (10-99) 1,403 

• Independents (1-9 stores)   5,861 

• Manufacturers & promo     585 
 

Total monthly circulation 14,756  
(ABC certificate Jan – Dec ’13) 

 

Requested by both Boots and Lloydspharmacy 

and distributed via their head offices to all stores in a wrapper 

endorsed with the retailers’ logos. 
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The P3 app offers the pharmacy team the choice 
to access all of P3’s content via their mobile 
device. 
 
Available for free download via Apple App Store  

and Google Play. 

Readership 

 
Written for the whole pharmacy team, P3 is distributed monthly to the 
pharmacist/pharmacy manager within all UK retail pharmacies.   
 

Total coverage for advertisers wishing to influence 

stocking, recommendations and sales  

of their products.   
 

Monthly readership: 33,643   (SDR Network Readership Survey 2013) 
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P3 publishes 36 key OTC category features 
throughout the year 
 

• Benefits of stocking, marketing and 
recommending new and existing products 
 

• Responding to consumer trends  
 

• Maximise sales of products when supported 
by trade/consumer advertising 
 

• Effective merchandising/point of sale.   
 

 

 

 

Offering advertisers a platform  

that directly influences pharmacy’s  

retail environment 

Category features offer crucial 

commercial insight into driving 

recommendations and sales 
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September 
• Infant Feeding 
• Pain Management 
• Hair & Scalp 
• Pharmacy Show Preview 
 
October 
• Cold & Flu 
• Winter Skin Care 
• Stoptober 
• MVP Awards Winners  

 
November 
• Cough & Sore Throat 
• Winter Travel 
• Back & Joint Pain 
 
 
December 
• Digestive Health 
• Embarrassing Conditions 
• Headache & Migraine 

 

January   
• NRT & Vaping 
• Weight Loss & Fitness  
• Food Intolerance 
 
 
February  
• Immunity & Vitality 
• Pregnancy & Fertility 
• Dental Pain & Oral Hygiene 

 
 

March 
• Eye Health 
• Ear Health 
• Generics 
• No Smoking Day 
 
April 
• Hay Fever 
• First Time Mums 
• Foot & Leg Health 

 

May 
• Skin Conditions 
• Women’s Health 
• Summer Travel 
 
 
June 
• Men’s Health 
• Child & Infant Health 
• MVP Awards Shortlist 

 
 

July   
• First Aid & Sports Injuries 
• Age & Mobility 
• Pharmacy Specials 

 
 

August 
• Back to School 
• Incontinence   
• Vitamins, Minerals & 
     Supplements 

 
 

Feature schedule 2015   
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The rapid change in the pharmacy payment model and the challenges of an evolving NHS mean that pharmacists 

more than ever before not only have to provide their customers with a fantastic and personalised service, but also 

have to be much more commercially aware if they are to succeed in running a business with long term viability. 

This means not only focusing on the traditional dispensing business but also increasingly on optimising the retail 

offer - this is where P3 comes into its own and why it is valuable reading for any pharmacist who aspires to run a 

successful pharmacy, be that in a large multiple or an independent business. 
  

Why pharmacists read P3 

Sarv Khunkhuna, Healthcare Commercial Development, Boots UK 

I really like P3 magazine - it is a credible source of 

valuable information that should be on the 

‘must read’ list of every working pharmacist. 
 

Steve Howard, FRPharmS FCIPD, Quality and Regulatory 

Director and Superintendent Pharmacist, Celesio UK 
 

 
 

From Rowlands’ perspective, we’re always looking for 

insightful editorial on wholesaling and profitable 

merchandising as well as pointers to successful selling 

and engagement with consumers. And as we branch out 

more and more into services, confirmation that a 

particular initiative is the correct one is always useful! 

P3 offers a topical perspective on these key business 

and retailing areas from services to selling and the 

impartial material is always useful. 
 

                   Mike Johnson, 
            Marketing Manager, Rowlands Pharmacy 
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Business and management 

CPD resource  

for pharmacists 

The centre four pages of  
every issue of P3 are devoted  
to a unique business and  
management development  
programme.   
 
Carrying the NPA training  
seal and endorsed by the 
Institute of Pharmacy  
Management, contributing                                                   

towards pharmacists’ CPD, this unique section supports 

development of many requisite skills for 

being successful in business. 
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Some of out clients 
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2015 Advertisement rates & technical specifications 

P3 magazine   height x width mm 
 

SIZE  RATE  TYPE TRIM BLEED 
 

Double-page spread £7,615   297x420   

Full-page  £4,010   297x210 303x216 

Half-page DPS £4,010   145x420 

Mini page  £3,135   200x136 

Half-page horizontal £2,260   145x210  

Half-page vertical £2,260    297x105 

Quarter-page banner £1,250    72x210 +3mm on left, right & bottom edges) 

Vertical (1/3 page) £1,750   297x70  

Vertical (2/3 page) £3,135   297x136 

Back Cover  £4,720   297x210 

Front cover  £10,950  (specification on request) 

Cut-out cover £13,490  (specification on request) 
 

 

Contact: Ian Mogg   direct line: 020 7534 7218    email: ian.mogg@1530.com 
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Integrated digital solutions 

 
Amplify the reach and reinforce the message of your digital 
campaign by integrating with promotions across CIG’s magazine 
portfolio. 
 

Launching into pharmacy in January 2015 
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…the pharmacy team reads          to increase theirs! 

 

For creative ideas on how we can promote your brand within retail pharmacy,  

contact the advertising and promotions team on 020 7534 7218 or email p3@1530.com 
 

 

 

You advertise to increase your business… 

Communications International Group, Linen Hall, 162-168 Regent Street, London W1B 5TB 


